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Burnley Woman Is ‘Rich for Life’ 
 

A Burnley student is celebrating after scooping the top prize of £40,000* a 

year for life on the Rich for Life™ scratchcard – just two weeks after she 

dreamt she would win.  

 
Roxanne Newton (25), who is currently working and studying towards her 

qualifications as a youth worker explained that it was the dream that started 

off her good fortune: “I dreamt I had won the top prize on a Rich for Life 

scratchcard.  I didn’t really think anything of the dream at the time, but I told 

my friend Natalie and family about it.  I was joking that it was going to be me 

winning the big prize some time!” 

 

Roxanne was on her way to work, when her dream came true. She had 

popped into the Spar on Manchester Road to buy a scratchcard.  

Remembering her dream, she decided to buy Rich for Life.  Once she got on 

bus she began to scratch off the panels and realised she had won the top 

prize.  She quickly put the ticket in pocket and kept her hand on it to make 

sure it didn’t fall out.  

 

Roxanne continued: “After getting off the bus, I rang my mum to let her know 

the good news.  But when I told her, she thought I was winding her up about 

my dream a couple of weeks earlier.  I kept the ticket on me all the time, I was 

so scared I would lose it, I put in under my mattress for safe keeping!” 

 

Roxanne commented that the win hasn’t yet sunk in however there are few 

things she already has in mind to do with her windfall. 

 

-m/f- 
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She said: “I would like to commit some time to going back to study art as well 

as learning to drive and treating myself to a black VW Golf.  I’m not exactly 

sure what I will spend it on, however it will mean a lot more financial security 

for the rest of my life!” 
 

The Rich for Life Scratchcard costs £5 and offers the chance for players to 

win a top prize of £40,000 per year for life – the biggest annuity prize ever to 

be offered by The National Lottery®.  
 

-Ends- 
*       £40,000 per year Rich for Life prize is subject to UK tax as applicable. 
 
For further information, please contact 
Mark Hayward, reMnet,™– Camelot’s regional media network: 
0161 817 4200 / 07799 667416 
 
Notes to Editors: 
 
• Camelot Group plc is the operator of The National Lottery® and is committed to raising 

money for the Good Causes designated by Parliament.  Camelot is not responsible for 
distributing or awarding these funds 

• To date, over £19 billion has been raised for Good Causes by The National Lottery, and 
more than 250,000 individual awards have been made across the UK – the biggest 
programme of civic and social regeneration since the 19th Century.  The National Lottery 
has given away over £28.7 billion in prizes and created more than 2,000 millionaires or 
multi-millionaires since launch in 1994 

• Camelot runs one of the most cost-efficient lotteries in the world, with around 5 per cent 
of total revenue taken in operating costs. At 40 per cent of total sales (28 per cent to 
Good Causes and 12 per cent in lottery duty to the Government), Camelot returns a 
higher proportion of lottery revenue back to society than any other lottery operator in the 
world. National Lottery retailers receive 5 per cent of total revenue in commission, and 50 
per cent of sales is paid out to players in prizes 

• Camelot is committed to the highest standards in player protection and social 
responsibility in both the retail and interactive environments. The National Lottery 
website, Sky Active and Play By Text services have been accredited by GamCare, the 
UK’s national centre for information,        advice and practical help regarding the social 
impact of gambling – while Camelot’s approach to game design, test purchasing and 
retailer vigilance campaigns ensures player protection at retail. Camelot has been ranked 
among the top 40 UK companies in Business in the Community’s 2006 Corporate 
Responsibility Index, and is sector leader in the leisure category 

• For further information on Camelot, The National Lottery and its games, please visit the 
following websites: www.camelotgroup.co.uk and www.national-lottery.co.uk 

• Players of all National Lottery games must be aged 16 or over 
• The crossed fingers logo is the registered trademark of the National Lottery Commission 
• reMnet™ is the regional media network of Paratus Communications. 
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