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Cuban Dream Comes True For Sheffield Couple
Thanks To National Lottery Scratchcard Win

Tracy Jenkins (24), and her partner Luke Hill (25), from Lowedges in Sheffield
are set to jet off to Cuba after winning the top prize of a dream holiday worth

£3,000 on the Summer Money Scratchcard from The National Lottery®.

Tracy, who works as a Business Sales Advisor for BT, was confident that she
would win something on the card, as she had recently had a ‘funny feeling’
that she would win something. She bought her winning scratchcard from JT
News in Sheffield.

Tracy explained: “I was on my lunch break and thought | would buy a Summer
Money Scratchcard. | scratched the card as | was walking back to work. | had
to look at the card a couple of times before | realised that | had won — | really

couldn’t believe it.

“The first thing | wanted to do was call Luke to tell him the good news,
however when | spoke to him on the phone, he didn’'t believe me. It was not
until he saw the ticket himself that Luke realised that it was real and we

started to plan our holiday of a lifetime.”

Summer Money offers National Lottery players the chance to upgrade their
summer — by winning Thomas Cook holidays worth £3,000, or instant cash
prizes up to £50,000. Summer Money costs £2 and there are two games to
play on each scratchcard. In Game One players need to match the ‘Winning
Symbol’ to any of “Your Symbols’ to win. In Game Two, if “Your Temperature’

is higher than ‘Today’s Temperature’ you win the identified prize for that row.
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For further information, please contact
Mark Hayward, reMnet,™— Camelot’s regional media network:
07799 667416 or 0161 817 4200

Notes to Editors:

e  Camelot Group plc is the licensed operator of The National Lottery® and is committed to
raising money for the Good Causes designated by Parliament. Camelot is not
responsible for distributing or awarding these funds

e To date, over £18.5 billion has been raised for Good Causes by The National Lottery,
and more than 237,000 individual awards have been made across the UK — the biggest
programme of civic and social regeneration since the 19" Century. The National Lottery
has given away over £26 billion in prizes and created more than 1,900 millionaires or
multi-millionaires since launch in 1994

e Camelot runs one of the most cost-efficient lotteries in the world, with around 5 per cent
of total revenue taken in operating costs. At 40 per cent of total sales (28 per cent to
Good Causes and 12 per cent in lottery duty to the Government), Camelot returns a
higher proportion of lottery revenue back to society than any other lottery operator in the
world. National Lottery retailers receive 5 per cent of total revenue in commission, and 50
per cent of sales is paid out to players in prizes

e Camelot is committed to the highest standards in player protection and social
responsibility in both the retail and interactive environments. The National Lottery
website, Sky Active and Play By Text services have been accredited by GamCare, the
UK’s national centre for information, advice and practical help regarding the social impact
of gambling — while Camelot's approach to game design, test purchasing and retailer
vigilance campaigns ensures player protection at retail. Camelot has been ranked among
the top 30 UK companies in Business in the Community’s 2005 Corporate Responsibility
Index, becoming a sector leader in the leisure category

e  For further information on Camelot, The National Lottery and its games, please visit the
following websites: www.camelotgroup.co.uk and www.national-lottery.co.uk

e Players of all National Lottery games must be aged 16 or over
e The crossed fingers logo is the registered trademark of the National Lottery Commission

e reMnet™ is the regional media network of Paratus Communications.
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