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National Lottery Scratchcard Win Means
Viva Las Vegas For Harthill Couple

A couple from Harthill in West Lothian are hoping to renew their vows before
Elvis after scooping the top prize of a dream holiday worth £3,000 on a

Summer Money Scratchcard from The National Lottery®.

Margaret (45) and Glenn Miller (45) had dreamed of going to Vegas to
celebrate their silver wedding anniversary with ‘The King’ three years ago but
were not able to make it in the end. Now, after buying their lucky Summer
Money Scratchcard at News and Views in Harthill, they are not only planning
to be dazzled by the Vegas glamour, but are hoping to make a date at one of

the renowned wedding chapels too.

Margaret said: “We always play Lotto and EuroMillions and have had four
numbers come up a few times; however, we really do seem to be on a
winning roll just now. When | scratched the ticket | couldn’t believe my eyes
and had to get my husband, Glenn, and my daughter, to check it again for me

before | would believe it.

“We have always dreamed of going to Las Vegas and are really looking
forward to living the high life during our once-in-a-lifetime holiday. Glenn has
even suggested we get married again on our 28" anniversary which would

really be the icing on the cake!”

Summer Money offers National Lottery players the chance to upgrade their
summer — by winning Thomas Cook holidays worth £3,000, or instant cash
prizes up to £50,000.
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Summer Money costs £2 and there are two games to play on each
scartchcard. In Game One players need to match the ‘Winning Symbol’ to
any of ‘Your Symbols’ to win. In Game Two, if “Your Temperature’ is higher

than ‘Today’s Temperature’ you win the identified prize for that row.

-Ends-

For further information, please contact
Lynn Hunter, reMnet,™— Camelot’s regional media network:
0131 226 3000

Notes to Editors:

e Camelot Group plc is the licensed operator of The National Lottery® and is committed to
raising money for the Good Causes designated by Parliament. Camelot is not
responsible for distributing or awarding these funds

e To date, over £18.5 billion has been raised for Good Causes by The National Lottery,
and more than 237,000 individual awards have been made across the UK — the biggest
programme of civic and social regeneration since the 19" Century. The National Lottery
has given away over £26 billion in prizes and created more than 1,900 millionaires or
multi-millionaires since launch in 1994

e Camelot runs one of the most cost-efficient lotteries in the world, with around 5 per cent
of total revenue taken in operating costs. At 40 per cent of total sales (28 per cent to
Good Causes and 12 per cent in lottery duty to the Government), Camelot returns a
higher proportion of lottery revenue back to society than any other lottery operator in the
world. National Lottery retailers receive 5 per cent of total revenue in commission, and 50
per cent of sales is paid out to players in prizes

e Camelot is committed to the highest standards in player protection and social
responsibility in both the retail and interactive environments. The National Lottery
website, Sky Active and Play By Text services have been accredited by GamCare, the
UK’s national centre for information, advice and practical help regarding the social impact
of gambling — while Camelot’'s approach to game design, test purchasing and retailer
vigilance campaigns ensures player protection at retail. Camelot has been ranked among
the top 30 UK companies in Business in the Community’s 2005 Corporate Responsibility
Index, becoming a sector leader in the leisure category

e  For further information on Camelot, The National Lottery and its games, please visit the
following websites: www.camelotgroup.co.uk and www.national-lottery.co.uk

e Players of all National Lottery games must be aged 16 or over
e The crossed fingers logo is the registered trademark of the National Lottery Commission

e reMnet™ is the regional media network of Paratus Communications.
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